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Segment definitions can be found on page 230.

INPATIENT CLINICAL CARE | INTEROPERABILITY & MIDDLEWARE

None None None None
InterSystems Health
Connect n=22 100% InterSystems Health

Connect

Rhapsody

Rhapsody Corepoint

n=21

n=24

n=41

100%

96%

95%

Rhapsody Corepoint

InterSystems Health
Connect

n=39

n=22

100%

96%

InterSystems Health
Connect

Rhapsody Corepoint

Rhapsody

n=22

n=40

n=23

100%

98%

96%

Avoids charging for every little thing? Keeps all promises? Part of long–term plans? Would you buy again?
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Relationship

Software average 81.1

Report methodology can be found on page ii. 
Ranked Solutions

Solutions Not Ranked
Ordered alphabetically

Additional performance insights Ranked solutions for which at least 95% of respondents answered yes.

*Limited data Definitions can be found on page iii.

Looking for a different Interoperability-related segment?
The following related segments can be found in other sections of the Best in KLAS report.

Related segment Section

Interoperability: Other Validated Software . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                              Non-Award Segments, Page 221
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